Volume 


No. 1, March 2006 1-87 

No. 2, June 2006 89-174 
No. 3, September 2006 175-252 
No. 4, December 2006 253-346 


A 


Accountability, family business board, 151-158; board 
meetings and, 154-155; commitment to, 155-156; 
communication channels and, 160-161; 
compensation and, 158; composition of board and, 
159-160; evaluation process and, 157; executive 
compensation and, 162; frequency of board 
meetings and, 154; independent outsiders and, 
153-154; leadership, chairman, CEO roles and, 
157-158; management accountability and, 161-163; 
member selection and, 155; performance 
evaluations and, 162-163; qualifications and, 152; 
shareholders and, 158-160; size and, 152-153; 
strategic execution and, 161-162; turnover and, 
156-157; worldwide, 151-152 

“Achieving Sustained Competitive Advantage: A 
Family Capital Advantage”, 135-145 

Acquisition and survival: Australian family wine 
business and, 289-290; Australian wine industry 
and, 293; case study, Peter Lehmann Wines, 
293-294; family perspective, influence and, 295-296; 
family role maintenance and, 296; literature review 
on, 290-292; networks, relationships and, 297; 
research needed on, 298; study methodology on, 
292-293; survival strategies and, 298-299; takeover 
dynamics and, 297-298; takeover process and, 
294-295 

Advisory boards, 66-67 

Agency benefits, firm performance and, 257-258 

Agency costs, 77-78 

Agency theory, governance and, 259-260 

Articles: “Achieving Sustained Competitive Advantage: 
A Family Capital Theory”, 135-145; “CEO Tenure in 
Taiwanese Family and Nonfamily Firms: An Agency 
Theory Perspective”, 11-28; “Dancing With Giants: 
Acquisition and Survival of the Family Firm”, 
289-300; “Determinants of Longevity and Success in 

banese Businesses: An Exploratory Study”, 

5-234; “Effect of Confucian Values on Succession 

in Family Business, The”, 235-250; “Examining the 

“Family Effect” on Firm Performance”, 253-273; 


“Family Business in the Middle East: An 


Le 
22 


XIX Index 


Exploratory Study of Retail Management in Kuwait 
and Lebanon”, 29-48; “Family Dynamic and Family 
Business Financial Performance: Spousal 
Commitment”, 49-61; “Family Firm Performance: 
Further Evidence”, 103-114; “Family Governance 
and Firm Performance: Agency, Stewardship, and 
Capabilities”, 73-87; “Guidelines for Family 
Business Boards of Directors”, 147-167; “Impact of 
Family Relationships on Attitudes of the Second 
Generation in Family Business”, 175-191; 
“Internationalization of Australian Family 
Businesses: A Managerial Capabilities Perspective”, 
207-224; “Natural Environment, Innovation, and 
Firm Performance: A Comparative Study”, 275-288; 
“New Perspective on the Developmental Model for 
Family Business, A”, 317-333; “Ownership and 
Management Issues Associated With Family Firm 
Performance and Company Objectives”, 301-316; 
“Ownership Preferences, Competitive 
Heterogeneity, and Family Controlled Businesses”, 
89-101 

Australian family businesses, 207-208; 
internationalization of, 213-220; management, 
internationalization and, 220-221; research on, 
212-213 

Australian family wine businesses: acquisition, 
survival and, 289-290 


B 


Bianchi, C.,““Winners Make it Happen; Losers Let it 
Happen’: An Interview With Leonard Lavin, 
Founder, Alberto-Culver Corporation”, 335- 

337 

Blumentritt, T., “Relationship Between Boards 
and Planning in Family Businesses, The”, 65- 

72 

Boards. See Family business boards 

Book reviews: MBA IN A DAY® What You Would 
Learn at Top-Tier Business Schools (If You Only Had 
the Time!), 251-252; Your Lawyer: An Owner’s 
Manual, A Business Owner’s Guide to Managing 
Your Lawyer, 171-174 

Business longevity: age of business and, 229-233; 
attitudes and, 232; family relationships and, 
231-232; planning and, 228-229, 230-231; research 
sampling, methodology on, 227-230; succession 
planning and, 225-227 


341 


| 


Cc 


Capability theories of strategy, 96-97 

Capital, physical and financial, 264-265 

CEO tenure, 23-26; Taiwanese family firms and, 
15-17 

“CEO Tenure in Taiwanese Family and Nonfamily 
Firms: An Agency Theory Perspective”, 11-28 

Chinese family businesses, 11-13; Confucian influence 
and, 235-236; succession, Confucian values and, 
237-239 

Collectivist societies, 241-242 

Competition, new products and, 1 

Competitive advantage, family capital and, 135-136 

Competitive heterogeneity: family businesses and, 
96-98; investment timing and, 95; overview of, 
89-90; ownership, preferences, profit variance and, 
90-92; unlikely cases for, 95-96 

Competitive opportunities, 97 

Configurational fit: common success measures and, 
123-129; measuring success and, 118-119; research 
methodology on, 119-123; success measures and, 
127-129 

Confucian values, 11-12, 235-236; Anglo-American 
culture versus, 241-242; family values, interpersonal 
relationships and, 236-237; multilevel analysis, 
succession and, 240-245; research about, 239-240; 
succession in Chinese family business and, 237-239; 
succession planning and, 246-247 

Co-preneurs, 193-194, 322; changes in new, 198-203; 
dynamic business nature of, 203-204; literature 
on, 194-195; research data, methods on, 
195-197 

Craig, J. and Dibrell, C., “Natural Environment, 
Innovation, and Firm Performance: A Comparative 
Study, The”, 275-288 

Craig, J. B. L. and Moores, K.,“10-Year Longitudinal 
Investigation of Strategy, Systems, and Environment 
on Innovation in Family Firms, A”, 1-10 


D 


“Dancing With Giants: Acquisition and Survival of the 
Family Firm”, 289-300 

“Determinants of Longevity and Success in Lebanese 
Business: An Exploratory Study”, 225-234 

Developmental Model of Family Business, 317-322; 
co-preneurs and, 322; family characteristics, 
321-322; firm characteristics, 320-321; owner 
characteristics, 319-320; owner control and, 

328-329; study foundation, 327-328; study method, 


342 


322-325; study results, 325-327; summary of, 
318-319 

Dyer, Jr., W. G., “Examining the ‘Family Effect’ on Firm 
Performance”, 253-273 


E 


East Asia family businesses, 11-13 

Economic theories of strategy, 97 

Economy, family businesses and, 175 

“Effect of Confucian Values on Succession in Family 
Business, The”, 235-250 

Ehrlich, PhD., S. B., ““Winners Make it Happen; Losers 
Let it Happen’: An Interview With Leonard Lavin, 
Founder, Alberto-Cuiver Corporation”, 335-337 

Entrepreneurship, literature on, 291 

“Examining the ‘Family Effect’ on Firm Performance”, 
253-273 


F 


Fahed-Sreih, J. and Djoundourian, S., “Determinants of 
Longevity and Success in Lebanese Business: An 
Exploratory Study”, 225-234 

Family business board guidelines: control model for, 
149-150; governance reform and, 147-148; 
market model bias and, 150; market model for, 
148-149; worldwide accountability and, 151-152, 
152-158 

Family business boards, 66-67; planning activities 
and, 67; study on, 68-69; study results, 69-70 

Family businesses. See Family firms 

“Family Business in the Middle East: An exploratory 
Study of Retail Management in Kuwait and 
Lebanon”, 29-48 

Family capital: combined advantages of, 139-140; 
family norms, 138-139; future research on, 142; 
information channels and, 137-138; practical 
implications of, 141-142; social capital and, 
136-137; sustained competitive advantage 
and, 135-136; sustaining advantages of, 

140-141 

Family characteristics, 321-322; tension and, 321; 
turnover, 322 

“Family Dynamic and Business Financial 
Performance: Spousal Commitment”, 49-63 

“Family effect”: clan family firm and, 267-270; family 
firm type, performance and, 267-270; family 
versus nonfamily firms and, 268-269; firm 

performance and, 253-254, 258-259; future research 

on, 270-271; Mom & Pop family firm and, 267; 


Index 
| 


professional family firm and, 266-267; 
self-interested family firm and, 267 

“Family Firm Performance: Further Evidence”, 
103-114 

Family firms: agency costs and, 260-262; attributes, 
facts about, 103; conflict within and, 260-261; 
criticisms of, 73; defined, 176; small businesses 
versus, 317; special characteristics of, 14-15; 
strategic horizons of, 278. See also Family firms 


“Family Governance and Firm Performance: Agency, 
Stewardship, and Capabilities”, 73-87 
Family governance dimensions, 73-74; agency theory 


and, 74-75; degree of family ownership, control 
and, 75-77; stewardship theory, 74-75; study scope, 
definitions, 74 

Family management, 77-79; multi-generational, 80-83; 
multiple owners and managers and, 79-80 

Family norms, 138-139 

Family relationships, business longevity and, 227 

Family support, 49-50 

Family types, 269-270. See also “Family effect” 

Firm characteristics, 320-321; capital structure, 320; 
strategic planning, 320-321 

Firm performance: determinants of, 254-258; “family 
effect” and, 258-259; family types and, 269-270; 
family versus nonfamily, 253, 268-269; governance 
and, 259-260 

Firm performance, family assets and, 262-265; human 
capital, 262-263; physical, financial capital, 264-265; 
social capital, 263-264 


G 


Governance, “family effect” and, 259-260 

Governance reform: family business boards guidelines 
and, 147-148 

Graves, C. and Thomas, J., “Internationalization of 
Australian Family Businesses: A Managerial 
Capabilities Perspective”, 207-224 

“Guidelines for Family Business Boards of Directors”, 
147-167 


H 


Heinerth, C. and Kessler, A., “Measuring Success in 
Family Businesses: The Concept of Configurational 
Fit”, 115-134 

Hilburt-Davis, J., review by, 171-174 

Hoffman, J., Hoelscher, M. and Sorenson, R., 
“Achieving Sustained Competitive Advantage: A 
Family Capital Advantage”, 135-145 


Index 


Hoopes, D. G. and Miller, D., “Ownership Preferences, 
Competitive Heterogeneity, and Family-Controlled 
Businesses”, 89-101 

Human capital, 262-263 


Innovation, 278; commitment to, 1-2; data, 
variables in study on, 3-4; importance of, 7-8; 
literature review on family firms and, 2-3; 
strategies, 7-8; study results, 5-6; study variables, 
4-5 

“Internationalization of Australian Family 
Businesses: A Managerial Capabilities Perspective”, 
207-224 

Internationalization theories, 208-209; managerial 
capabilities and, 209-211 

Interviews: ““Winners Make it Happen: Losers 
Let it Happen’: An Interview With Leonard 
Lavin, Founder, Alberto-Culver Corporation”, 

335-337 


Investments, time horizons for, 93-95 
K 


Krasnow, H., review by, 251-252 

Krasnow, H. C., Your Lawyer: An Owner’s Manual, A 
Business Owner’s Guide to Managing Your Lawyer, 
reviewed, 171-174 


Lane, S., Astrachan, J., Keyt, A., and McMillan, K., 
“Guidelines for Family Business Boards of 
Directors”, 147-167 

Lebanese family businesses, 225 

Lee, J., “Family Firm Performance: Further Evidence”, 
103-114; “Impact of Family Relationships on 
Attitudes of the Second Generation in Family 
Businesses”, 175-191 


Levin, L., interview with, 335-337 


M 


Management: multiple generations and, 80-83; 
multiple family owners and, 79-80; owner CEO and, 
78-79 

Managerial capabilities, international growth and, 
209-211 

MBA IN A DAY® What You Would Learn at Top-Tier 
Business Schools (If You Only Had the Time!), 
reviewed, 251-252 


Index 


“Measuring Success in Family Businesses: The 
Concept of Configurational Fit”, 115-134 

Middle East: countries, 29-30; culture, influence 
and the, 32-33; family businesses, 30; family 
influence and the, 31; firm size and the, 33; 
future research on, 45-46; global business 
and the, 42-44; management in the, 30-33; 
nationality and the, 31-32; religion and the, 
30-31 

Middle East management study, 34-36; customer 
focus and, 35-36; limitations of, 44-45; managerial 
implications of, 42; organizational commitment 
and, 35; results, 36-42; service quality measurement 
and, 34-40-5 

Miller, D. and LeBreton-Miller, I., “Family Governance 
and Firm Performance: Agency, Stewardship, and 
Capabilities”, 73-87 

Motivations, family versus nonfamily, 
278-279 

Muske, G., and Fitzgerald, M. A., “Panel Study of 
Copreneurs in Business: Who Enters, Continues 
Exits?, A”, 193-205 


N 


“Natural Environment, Innovation, and Firm 
Performance: A Comparative Study, The”, 275-288 

Natural environment, innovation, firm performance: 
family versus nonfamily firms and, 281-283; 
influence of concern about, 277; innovation and, 
275-276, 284-285; previous literature on, 276-277; 
strategic-related decisions and, 277; study measures, 
280-281; study methods, 279-280 

“New Perspective on the Developmental Model for 
Family Business, A”, 317-333 


O 


Owner-CEO: benefits of, 78-79; downside of, 79 

Owner characteristics, 319-320; education, 319-320; 
gender, 319; growth orientation, 319 

Ownership, management concentration, 11 ~ 

Ownership, management issues: CEO selection and, 
305; company objectives, 310-312; conceptual 
framework regarding, 302-303; control variables, 
305; firm performance, 308-310, 312; 
firm-performance measures, 306; management 
structure and, 304-305; need for further research 
on, 313-314; objective variables and, 305; ownership 
structure and, 303-304; performance, company 
objectives and, 301-302; practitioner concerns and, 


344 


312-313; study data, methodology, 306-308; 
succession stakes and, 304 

Ownership and control, 75-77 

“Ownership and Management Issues Associated With 
Family Firm Performance and Company 
Objectives”, 301-316 

Ownership preferences: consumption and, 91; model 
application, deferred consumption, 92-96; payment 
timing, investments and, 91-92; profit variance and, 
90-91 

“Ownership Preferences, Competitive Heterogeneity, 
and Family-Controlled Businesses”, 89-101 


“Panel Study of Copreneurs in Business: Who Enters, 
Continues Exits?, A”, 193-205 

Payment timeframe preferences, 91-92 

Performance, family firm: advantages of, 104-105; 
data, methodology for study of, 107-110; 
disadvantages of, 105-106; literature, background, 
104; study findings, 110-112 

Planning: activities, 67; board of directors versus 
advisory boards and, 70-71; strategic, 65; study data 
and methodology, 68-69; study results, 69-70; 
succession, 65-66 


R 


“Rational-legal” model of bureaucracy, 261 

“Relationship Between Boards and Planning in Family 
Businesses, The”, 65-72 

Relationships, family, 181; cohesion versus adaptability 
and, 177-178, 186-188; conceptual model of, 180; 
family domain and, 176-177; interdomain conflicts 
and, 183-184; job satisfaction and, 178-179, 185; life 
satisfaction and, 179-180, 185-186; organizational 
commitment and, 178, 185; propensity to leave and, 
180, 186; research methodology on, 180; research 
on, 176 

Research notes: “10-Year Longitudinal Investigation of 
Strategy, Systems, and Environment on Innovation 
in Family Firms, A’, 1-10 

Rutherford, M. W., “A New Perspective on the 
Developmental Model for Family Business”, 
317-333 


S 


Social capital, 136-137, 263-264 
Social stress, 53 


== 


Spousal commitment, 50-51; antecedents of, 51-53; 
business performance and, 58-61; consequences of, 
53-57; person-role conflict and, 51; proposed model 
dynamics and, 57-58; role expectations and, 51-52; 
support/conflict business financial performance 
and, 57 

Steen, A. and Welch, L. S., “Dancing With Giants: 
Acquisition and Survival of the Family Firm”, 
289-300 

Stewardship: effects, 78-79; theory, 276 

Strasler, S., MBA IN A DAY® What You Would Learn at 
Top-Tier Business Schools (If You Only Had the 
Time!), reviewed, 251-252 

Success: ambiguity of, 116-118; common measures of, 
123-127; configurational fit and measuring, 
118-119; defining, 115-116; measuring, 116, 277-278 

Succession, 83 

Succession planning, 65-66; Asian cultures and, 248; 
Confucian influence and, 240-245; Confucianism 
and, 235-236; Confucian values and, 237-239; ethnic 
influence on, 246; literature review on, 225-227; 
longevity and, 226-227 


Taiwanese family firms: CEO’s, 12-13; CEO tenure 
and, 15-17, 23-26; corporate governance, 13-14; 
literature review, hypothesis, 13-17; study results, 
18-23; study sample, data, method and, 17-18 


“10-Year Longitudinal Investigation of Strategy, 
Systems, and Environment on Innovation in Family 
Firms, A”, 1-10 

Tsai, W. H., Hung, J. H., Kuo, Y. C., and Kuo, L., “CEO 
Tenure in Taiwanese Family and Nonfamily Firms: 
An Agency Theory Perspective”, 11-28 


Van Auken, H., “Family Dynamic and Business 


Financial Performance: Spousal Commitment”, 
49-63 


Weber, Max, 261 

Welsh, D. H. B. and Raven, P., “Family Business in the 
Middle East: An exploratory Study of Retail 
Management in Kuwait and Lebanon”, 29-48 

Westhead, P. and Howorth, C.,“Ownership and 


Management Issues Associated With Family Firm 
Performance and Company Objectives”, 301-316 


Y 


Yan, J., and Sorenson, R., “Effect of Confucian Values 
on Succession in Family Business, The”, 235-250 
Your Lawyer: An Owner’s Manual, A Business Owner’s 

Guide to Managing Your Lawyer, reviewed, 171-174 


